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PPT OUTLINE

ﬁ WHY to use video and ,cinema movie” format
as a communication tool?

& WHEN and HOW to use it?

s Theory IN Practise



I Facts & Figures:

Eg Television is the most frequently selected
source of information about food risks (6 in 10
respondents)

The 2022 Special Eurobarometer Survey on Food Safety was
carried out by the Kantar network in the 27 EU Member States

between 21 March and 20 April 2022.
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Hrvatska agencija za
poljeprivredu | hranu

QCTT Which of the following are your main sources of information about food risks? Firstly? And then?

(% - EU)

Television, on a TV set or via the internet

Exchanges with family, friends, neighbours, or colleagues

Internet search engine

Newspapers, either online or in print

Online social networks and blogs
|e.g. video hosting websites)

Radio, including podcasts

Information available in health-related |locations

(e.g. local clinic)

Institutional websites (e.g. from public authorities)

Magazines, gither online or in print

Professional journals

Events like lectures, seminars, workshops or conferences

Infarmation points such as street stands or festivals

Croatkan Agency for
Agriculture and Food

Other (SPONTANEOUS)

None (SPONTAMEOUS)

Don't know (SPONTANEOUS)
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B "Video informs and entertains people
and, good or bad, today most people
prefer to watch a video rather than
read a page of text.,

(Lisa Lubin)

E Fim provides an opportunity to marry
the power of ideas with the power of
Images. (Steven Bochco)
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ﬁ MOST amount of information in the SHORTEST
amount of time..

g5 Videos help build better engagement and help
spread our word In an effective manner to a
larger set of audience.

Fe With a great combination of visuals and sounds,
says more In less — numerous possibilities
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& one of the most exciting and useful PR tool,
being used by more and more organizations

g appropriate communication tool of;

values, products,
education



i suitable for multiple communication channels
(television, social media)

& one of the most effective means of
engagement and thus one of the best tools In
the digital age — provide Immediate Attention
And Feedback - instant public reply

EX
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| Content 1s crucial

& “No matter what you do, your jobisto TELL
YOUR STORY.” (Gary Vaynerchuk)

& ,A video without a storyboard is like a house
without a foundation.” (Han Lung)

& ,It's not what you upload, it's the strategy with
which you upload.” (will Keenan)
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e help build engagement in a much more
fascinating and fruitful manner without taking
much time of the listener

ﬁthe most effective means of visual

storytellin
y g wlithout PR
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In practise...

& HAPIH:

To eat, or nor to eat — understanding difrences
beetween expiration dates
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https://www.youtube.com/watch?v=mNAEGjprv00
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Eg 40 — Clean {Operi}, Separate {Odvoji}, Cook {Obradi},
Chill {Ohladi}




g EFSA:
Science Cooks: Chef Pipsa vs Chef Fabio
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https://www.youtube.com/watch?v=Co789yhf-Y0




Instead of a conclusion...

,YOU can buy attention (advertising)
You can beg for attention from the media (PR)

You can bug people one at a time to get
attention (sales)

Or you can earn attention by creating something
Interesting and valuable. ,

(David Meerman Scott)




Thank you for your attention...

sara.mikrut.vunjak@hapih.hr

Congratulations to the BfR team
and looking forward to the next 20
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